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DOG HAUS RESTAURANTS

JAMAE NATURAL FOODS

RESTAURANT SHIRO

WATERFRONT HILTON HUNTINGTON BCH

LOTERIA GRILL RESTAURANT GROUP

HI-TIME WINE CELLARS

YAMASHIRO HOLLYWOOD

HOLLYWOOD CELEBRITY HOTEL

SHIBUMI RESTAURANT

CALIFORNIA RICE CENTER

KOI RESTAURANT

SEIWA MARKET

KAITO SUSHI

JFC INTERNATIONAL

SHIN SEN GUMI RESTAURANTS

WISMETTAC ASIAN FOODS

SUSHIZO RESTAURANT

MUTUAL TRADING

KOHAKU BAR

LOS ANGELES COOKING SCHOOL

HONDAYA INC

TOMODACHI SHOP

TAKOYAKI TANOTA

WORLD SAKE IMPORTS

JAPONICA RESTAURANTS

DISNEY PARK AND RESORTS

TOMIZO RAMEN

SHERATON HOTELS
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SUSHI WORLD

DAISO CALIFORNIA LLC

SUSHIMARU

YELP CORPORATION

J BENTO BOX INC

WEST COAST PRIME MEATS

CALIFORNIA SHABUSHABU RESTAURANTS

KC CENTRAL BOEKI CALIFORNIA, LTD

MEGU SUSHI LLC

TRUE WORLD FOODS LLC

SENFUKU RESTAURANT

RAKUTEN USA, INC

IZAKAYA TONCHINKAN

MONSIEUR MARCEL GOURMET MARKET

TONG TAG HOUSE

HEAVEN SAKE

JIDAIYA RAMEN RESTAURANT

M&M ENTERPRISE

TOKYO KITCHEN

SAKE SECRET

BROILING PIT RESTAURANT AND BAR

GODA TEA COMPANY

SUSHI KUNI

BRISTOL FARMS

NOVA BREWING CO

WALONG MARKETING INC

ORIGINAL KHUN DANG RESTAURANT

HIS INTERNATIONAL

TENKATORI USA

A AND A TRAVEL

PEKING WOK RESTAURANT

THE COCKTAIL GARNISH

MENYA KANEMARU GOLDEN RAMEN

LEMON FISH

JP SUSHI JAPANESE KITCHEN

JIBIP MARKETING

KOCHI RESTAURANT

MODERN CRAVINGS

ARIGATO SUSHI INC

WOK MASTER

THE SPRUCE EATS

MARUTO SEA VEGETABLES INC

BOUZ RESTAURANT

TAISHI HAINAN CHICKEN

KIRIKO SUSHI

FARM LUCK INC

HONDA-YA INC

AJINOMOTO FOODS NORTH AMERICA INC

KAPPO HONDA

MEIJI TOFU

TEISHOKUYA OF TOKYO

G & M CONTAINER
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* HH. RBRICTERIBUISRIS AR 72T — NAEERLOIR

OFiin/E Q@ ATER!
@ Below 20 @ White / Caucasian
® 20-29 @ Hispanic / Latino
® 30-39 @ Black / African American
@ 4049 @ Native American
® 50-59 @ Aisan / Pacific Islander
® 60-69
® 70-79
® 8089
@ Over 90
QmEE @EDESICUTEXPOZANSI2h ?
100 poster 1.6%
813% Mmagazing advertisements 18%
" Iriends and families 28.6%
JFCA website 4.5%
50
Instagram R1%
Facebook 20.5%
%
twitter
09% 0% 1% 15.2%
0 othors 1.6%
1 2 3 4 5 0 20 30 40
OFE. HABZECTEATVSN ? ©EE. BABRZECTHBALTLSH ?
Authentic Japanese Restaurants 13.2% In Japanese supermarket 7%
Casula Japanese Restaurants 26.8% n Asian supermarket (non« o
Japanese) ’
Asian Fusion Restaurants 25%
Food courts at Japanese Stores/ W% I A8 Wpwrrid 6%
Supermarkels '
Frozen meals or Ready-to-go 134% E-Commerce 9.8%
meals at home ;
Cooking by yourse at home 5% Inowe “mm:ﬁm 54%
0 20 40 60 80 100

0

20

40 60 80 100




11) HE-Hmibs * JIETRE FISELTOHEM
(BFEM] € SE2t)
1 | RiSEEHRSH 34 | BRSHFREMES(GFP) | 66 | BLUEFINA INC
2 | slaEEL 35 | OrE#EkA(GFP) 67 | P&Z FINE FOODS INC
3 | XS ED—LIIHE 36 | (B)E&BREEFI(GFP) 68 | SUN NOODLE INC
4 | JABRREIRRFNEREEED 37 | BEERERAR(GFP) 69 | GADRE USA INC
5 | ESARERMERR(ILT) 38 | HEREEEHRRSH(GFP) 70 | MYOJO U.S.A. INC
6 | BRI 39 | #AETEFHKIB(GFP) 71 | KUZE FUKU & SONS INC
7 | EEOBEEERILATSFR | 40 | JATARINSE(GFP) 72 | LA FRESH DELIVERY
8 | BAA>NI R 41 | MmEBRRKRESH(GFP) 73 | AUTEC INC
9 | WEEE(ERT) 42 | EEERTEMSHGP) | 74 | MIYASAKA JOZO USA
10 | KESEE(ERLT) 43 | RAERKRSH(GFP) 75 | SUNTORY BEER
11 | /NEEE(ERT) 44 | HXSHEREF(GFP) 76 | SAPPORO USA
12 | BEEEE(ERT) 45 | %RXEHOKM(GFP) 77 | ASAHI BEER USA
13 | MKRL=F 127 (ERT) 46 | KrXat/IVRER(GFP) 78 | JTB USA INC
14 | MOBEEEST(ERT) 47 | HRRRKA S (GFP) 79 | SUSHI CHEF INSTITUTE
15 | #RASAHALER(ERT) 48 | t%RXE$MOMIKI(GFP) 80 | MUTUAL TRADING
16 | H0)IIEESHEISHERT) | 49 | %KX\ AREARIE(GFP) | 81 | JFC INTERNATIONAL
17 | &EES(EFRT) 50 | PYAM1ERHKRINSE(GFP) | 82 | WISMETTACASIANFOODS
18 | Ho)IIEEHSHERT) | 51 | RREHEB(GFP) 83 | KANEFUKU USA INC
19 | R HHRELR(GFP) 52 | VRVEHRBRA(GFP) 84 | JETRO LOSANGHES OFFICE
20 | {REMEKRTNEE(GFP) 53 | HENERmEFAREH(GFP)
21 | RS HBURI(GFP) 54 | kR ESHAZAEIE(GFP) (7] = £
22 | P-ETEHRIASI(GFP) | 55 | ABFEIAFEESGP) | 85 | ITOEN NA INC
23 | TR SHGP) | 56 | JACK FARM(GFP) 86 | IMURAYA USA
24 | WRDI-XikE1H(GFP) 57 | BEHEERES(GFP) 87 | SHINKIN CENTRAL BANK
25 | HREEHKKI(GFP) 58 | 7HEEREIMRINA1E(GFP) 88 | NORIN CHUO KINKIN
26 | #REtINI(GFP) 59 | SHIZE MK (GFP) | 89 | JRASC
27 | EF SRR EGP) 60 | FREMRIEIL(GFP) 90 | SHICHIMIKAI
28 | KRS AKRE(GFP) 61 | BRRIA—NAREER) (GP) 91 | MORINAGA NYUGYO USA
29 | (B)nEEmEE(GFP) 62 | tkA=ttBEEmE (GFP)
30 | (B)EMNERE TS GP) | 63 | BRAESHAILIY -
31 | BizEE&ERE*t(GFP) 64 | EESH\TIKIG
32 | PROVEMRINAE(GFP) | 65 | 48> 1hO
33 | SRSt A +REEEZE(GFP)
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September 24an

th Share P Been There N save

Sep 24, 2022 | LOOPM - 9:00PM

@ Ki%%o)/ﬁ‘&% U4 FT OD%%D Japanese Food Expo 2022 is back on September 24th!

Tickets: https://bitly/3G8WPIO

ABHOIRGE BN DZER(C(
BIERER. Fov  NRFEHA MOKXKTF

Eventbrite®@ZzFIFHI B ET. A1t
OEMR-S2RMITERLELR.

DIECA JEIRO. 2022 o
JAPANESE /1. ¢ iomreeeoees

FOOD EXP®

in Los Angeles
- EXHIBITORS -

B Rotund poscy

Sat. September 24th 2022

HOW TO GET YOUR TICKETS -

FAQ
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(EkDIEH= 5]
m@ : Japanese Food Expo .

JAPANESE ® * in Los Angeles

Eat!

tember 24 5e0
FOOD EXPO Thank You gyt 2
LOS ANCELES
-2022- Los Angeles! Sglﬂd::t! DI‘II‘II(!
g o Still Available and have a good time
THANK YOU! l BEEE l BEZoiN ot JFE LOS ANGELES!!

Japanes ocd trge
i

- %
Tt

Loews
Hollywood Hotel

R

weeks until
JFE LOS ANGELES

i Japanese Food Expo

in Los Angeles Tickets

Now On Sale!

TUNA CUTTING

(EhiEDEEH]
e ———

3 JAPANESE
%" FOOD EXPO
e LOS ANCELES
-2022 -

JAPANESE
FOOD EXPO A
LOS ANCELES AN

-2022 -

TUNA CUTTING
EXPERIENCE

THANK YOU!
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JFCANRY NI =921 > IV I>H—%FOOD EXPOITHBHF. 50D IA0D—(CMElT
HHORBORTFOLHE - BmEmOB M REZFEL TS5 £2AT100H AN E
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sylviawakana

Message 2 v
Here’s the info:
Sylvia b3 - Japanese Food + Life

; Japanese Food Expo
Cooking & Eating in LA + Tokyo [/\—7] =is inLos Angeles Japanese Food Expo 2022
. Tiktok: sylviawakana (210k+)
» Youtube.comsylviawakana
0 Simple Japanese Recipes
smart.bio/sylvia wakana

Loews September 24 ¢» ;
Hollywood Hotel :

y veggiekins, misohungrry, moguifca + 9

r 1755 N Highland Ave, Los Angeles, CA 90028

F JAPANES ©D EXPO September 24 (sav) Q
IS CO BACK! L >

- = w e kol £

2 TAP FOR TICKETS! @japanesefoodexpo is happening

this Saturday (9/24). The first

Cats3  Japan10.. JapanEa.. Cookingd Kitchen +... Kitchen +... Mugof th

1,852 66K 1,387

time in-person in two years!!

¢ ox

< RESERVE YOUR TICKETS HERE
After 2 years, Japanese
et @
hd

levitatestyle ~ Message -2~
7,583 posts 116K followers 818 following
Leo Chan Mi&# ? NYC |LA

MEN'S FASHION - ACTOR - IMMIGRANT s
@ 52 Countries + World Cruise

M Feat. @GQ @Forbes @MensHealthMag 2022
# @LevitateCollection JAPANESE
" FOOD
www.levitatestyle.com/pflink-in-bio.html 3 3 \ F x%
calicultured  messoe [EZZIN . ’ n - e apanese 108
ocd (3 i )

1,808posts 595K followers 895 followir
David Takeda

Epicurious focusing on | Food &|Architecture TT|Ar
me unless credited.

apl-barbecue.myshopify.com

kaieatsworld ~ vesssce [HEZZN 60

2139posts  32.2Kfollowers 1,002 following

Kai Chan
Commercial Model & Photographer
& Partner @classpass

2 Writer @yelp @bestfoodia
% Seen on @timessquarenyc @abc7la @cbsty
* kaleatsworld@gmail.com

turningoffjapanese ~ Messge -2~
2,288posts 207K followers 1,399 following
japanese food ambassador

NOT approved by Japan

#2.+ Biingual Bicultural Cuinary Curator

#Culinary event producer @createjapan
youtu.be/_mipNciZVL8

foodiexbun  messaoe [N B3

793posts  27.8Kfollowers 189 following

Janet Jen
# Foodie x Bun e
Los Angeles x Orange County

£ Laieatsworld g ‘(\ wordofmouthla
/P B 2. = @nomadmaxx
e - elevitatestyle @japanesefoodexpo

| su mmar:
! ’ el i 1 @shiitake japan

i =
, «

JAPANESE

3
M EATING ALL TH

" YUMMY FOOD AT ¥
QIAPANESEFO0DEXPO

ut_we were reall
re for the Sake!

© HOLLYWOOD, CALIFORNA
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15) HEET7>I—hOfER MEES 2748
(GFP. Accenture’s & #EEIZ)

DOZDANY MIEHOESRAILARDIZICIIEEURN ?
(5= 3FRI(AR(TIIofk. 1. =F<IKICIIIRhDr)
How useful was this EXPO to your business? (1 = not useful at all, 5 = very useful)

ARV NBRILBE

27 responses

15
13 (48.1%)
10
9 (33.3%)
° 5 (18.5%)
0 (0%) 0 (0%)
0 1 |
1 2

QERFELCDANY MIHERUZWTIN ?
(5= #EFFCHELURL. 1 = CEREURW)

Do you want to participate in JFE next year? (1 = absolutely no, 5 = absolutely
yes) SEREAARY MOSMFHL

27 responses

15
10 11 (40.7%)
7 (25.9%) 7 (25.9%)
5
0 (0%) 2 (7.4%)
0 |
1 2 3 4 5

13



15) HEE7>T—-bOER

QZDANRY T, AR /MAIMEt B - BRI ELED ?

20008 L1 E
19%
0~5008
35%
1500~20008%
4%
]
1000~15008
27% 500~1000

15%

Eitﬁ nitﬁA %:L.\'#FS?& 61 563

@ZDANY NTHLEAHONA T —EmFHN TEXLIN ?

12

10
8
6
III =

=N

N

o

0%t 14t ~3%  4#~94t 1044 L 20% LA E 308 AE  so#tLLE

%b\ uki?f( %,J 32 S'ffF
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15) HEE7>T—-bOER

OEBHD/N)/ Bt RIAHERLEAIE LTV STIMN ? (B : KRJL)
(R RIAF & (FSE—EFELUARCHKFIN RIAFNDIHEZRT)
12

10

o N =S (o)} [o2]

R/ B RIAH SRR #9$1,286,000

©®5El. RO RIAHNGDER(EED/ AT —ESNIZEDTUIZN ?
-99 Ranch Market
-Mutural Trading Company (3 answers)
-Walong Marketing
Reins International
-SIPT
-Bar 104
-Suzuki Marketing
- TR
-Bistro Farms
-Poseidon Group International
-HXRKEETESE
LANSOEFRE (8 answers)

15



15) HEE7>T—-bOER

DOERERFIRBIAHDOHIEARDEF BIAHZEEHLELKETIN ?
(BEART @ 2KRIL)

$0 ¥ 7-|3FHEH
$10,000LL E 41%

9%

$1-$9999
32%

*Poseidon Group International . Food Service CustomerlZBAREMYF SSHADHEHRAAHY
*DE BEES fESt. AREBSITEDISHAORNRAAHY
*MKL—F 124, Suzuki Marketing|Z$7 5 D74 RFX—D R RAHHY

®ZDrEkmBE > ATUih ?

- HARH - Koshu (aged sake) Gin

- OS5 hE-IL - Mentaiko

- PR KISER - Ramen

- Draft Beer - Suntory The Premium Malt's
- Ichido - Shirayuki Brand Sake

- 30> A0 - Japanese Wagyu

c DA RF— - Green Tea

- FABIEEY - Frozen Sushi rolls

- MEREF. mEFARE

16




15) HEE7>T—-bOER

@ZDMMOIA> b

SRIBEORILT, HRUERENHDFUR.

JEBEICRWMERERDEUZ, ARY NEENEIDURERIGZIITUIS, E2EHEBESAN
ANBERNVEUIZ,

-It was a great way to expose our items! (FrLL\EmmzEATR I DRBESUL
BERDFELR 1)

-It is better to hold this event different timing when restaurants owner
can come (ex. Mon/Tues ) (LANSIA—F—1cENEDZCRIZTERLS. FHIC
FEIT D HNRVERRUR. )

-SBHICRISFED/\(TV—IBHzHBIEITRE. DRV BtoBIFEI(CRBERRUELR
PR EDBRT. SSNFERICRRUSNTE

SRIZEOENRICGGREN DO BVET, B3 T - BT AANS2DDIEEFEDFIH
HRTUFVRRIBEEIREZUEUZ, AutecCANSBIRIBES A BEANAEFTINHIETUE,
S ADOFETRVIIZRUTHEFB LA TVS A, :3582UTHEIDIAATLEDE
FIZBEBVEU

-The guests were packed and lining up at the booth. Prefer longer B2B
time. CRBENC(EAERESN. FIZ/FoTVELUZ. B2BORFREINESIDURNDOIESLD
BhoreBnEd)

JEBICRIBSULVANRY MO ERWET BT - X2EIP UL Lo AN G B UM
heBWEUIZ,

- SEREUSAZ T TIOISBMEE DA Z L TARLL,
‘B 88 7= ONS D A VRRE Thol.

REBERBARIRNCUR HOHESTEVELE.

17
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17)RI5E 7> — NOFER AMOIEE 1124

11 LT

What is your age?  sRIEEOEFHLE

112 responses

@ Below 20
® 20-29

@ 30-39
@® 40-49

@ 50-59

® 60-69

® 70-79

® 80-89

@ Over 90

What is your ethnicity? AF&

110 responses

@ White / Caucasian

@ Hispanic / Latino

@ Black / African American

@ Native American / American Indian
@ Aisan / Pacific Islander

How satisfied are you with the Expo? (1 = not satisfied at all, 5 = very satisfied) /EE}E

112 responses

100
91 (81.3%)
75
50
25
1(0.9%) 0 (0%) 3 (2.|7%) 17 (15.2%)
0 | |
1 2 3 4 5
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ARY NMEFROAFFE
How did you learn about the Expo? (Please check all applicable answers.)
112 responses

poster —13 (11.6%)
magazine advertisements —2(1.8%)
friends and families —32 (28.6%)
JFCA website —5 (4.5%)
Instagram —36 (32.1%)
Facebook —23 (20.5%)
twitter [—0 (0%)

others —13 (11.6%)
0 10 20 30 40

ROEMOIEEREY)L? Which food did you enjoy the most at the Expo?

25

20
15
10 I
5
N
e & N

; la-0...al1
e & NN e Q> O RN s > O &
FoF F FF S S fa@ I g OGRS RO TN
SRR XM SN PO S AN G NS > X & Q&
N NP I AN ¢ Q7 2 & S & &S
@4\ & ° CQ"‘) < N o e
C ) b((\\
<
& 4. Fa). KIg/)\U4F-DEIZENSE
Q0

HABROEISR(L ? What is your impression of Japanese food and drink?

EIE=% 3 IR

Amazing 8 excellent quality 2
Aweosme 5 Expensive but worth it 1
clean 18 Fine quality, excellent 1
beautiful 2 Very Good 12
Expensive 7 Great 7
Nice Taste 2 Healthy 2
Clean and smooth 1 Very healthy 1
Delicious 15 High quality 2
A great variety of food tastings 1 | love Japanese food 1
Moderately priced 1 It's the best 1
sustainable, comforting 1 Love 3
Unigue 1 Rice 1
Delicate and salty 1 super good 1
flavorful 1 Tasty 5
Yummy 3

19



17)FIBE T — MOFER WEOEE 1124

BARZEERECTERAETIN ?

Where do you usually eat Japanese food/cuisine? (Please check all applicable answers.)
112 responses

Authentic Japanese Restaurants 82 (73.2%)

Casula Japanese Restaurants 30 (26.8%)

Asian Fusion Restaurants 33 (29.5%)

Food courts at Japanese Stores/
Supermarkets

Frozen meals or Ready-to-go
meals at home

34 (30.4%)
15 (13.4%)
29 (25.9%)

Cooking by yourself at home

) 0 20 40 60 80 100
HARZEEECTBALFIN ?

Where do you usually purchase Japanese food and drinks? (Please check all applicable answers.)

112 responses

In Japanese supermarket 87 (77.7%)

In Asian supermarket (non-

0,
lopances) 45 (40.2%)

In American supermarket -—7 (6.3%)

E-Commerce 11 (9.8%)

| never bought any Japanese

0,
food or drink items SlD:d%0)

0 20 40 60 80 100

HARBPAAROER IEA I HIEE(T ?

111 responses @® almost e

@ 1-2 times
@ 1-2 times
@ onlyons
@ never
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TR, EOLOBRBARBRTAT LRSS THBAN TEIEZHAFLEIN ?
What food product(s) are you willing to purchase at your local store if
they become available for sale in the near future?

Alcohol

Anything ==

Beer

Asian ==

Blue fin ==
Curry e

Curry retort ==

Beanbuns ==
Dashi
Drinks

Calpico
Edamame ==

Crown melon =
Chocolate m==

Fish ==

Food products ==

Frozen sushi
Japanese fruits ==

Karaage ™=

Local craft Japanese beer ==

Mayo ==

Sake m——

Sashimi ==
Soba ==

Roll ==
Strawberry ==

Rice ==
S&B tube ==

Miso

Miso powder I
—_—

Meat ==
pocky ==
Ramen |

Sushi

Sushi products ==

Mochi
Noodles =
Ramune ==

Rare items ==

Snacks ==

Teq e
Undon ==

Unj m=
Uni pasta ==

FEIOHFEIE, S—X>zFUHETDEME, BRIG/ (D5 —. 7ILI-)VAORIENEHANL,

LARIMZIDWNTHIAAVE

Any additional comments about the Expo or Japanese foods and drinks.

Good

Exciting

Great so far

Fun but crowded
It's great

Love the event!

| wish there were more food
Love it

Great

Do it every year
Elegant

Funtastic

21

Perfect

More meat

Excellent event

amazing

Everyone was so friendly
Need a bigger space

Great event

Please come to OC next time
Really good

The event is amazing! We will keep coming back
Will be back

Being able to purchase item would be ideal



2. OB>PIILRMERGRY—T Y FOFEREIRZF
OxfEAE  20228F9AH25H (H)

QFEAET  FHIKF~ Za1—H—FFRFILICTKREDOBARMIS
BT = —OR1E
TFR1108F155 Rz ¥
Far10K 309 TOKYO-CENTRALAH —F FIEZsARRZF
FR111BF155 NDIYA =35> R EZsHE R
F1£12K005 MITSUWAS L7 EIEZiHERF
J—RIO—-bMCTCEHERE

F&2E209 H~X — MPCHIE,/SPROUTSZ AR RF
F&3109 WHOLE FOODS .,/ TRADER JOEZ 5[ R
F&AR209 Za—H-FTFARFILICEE

@smEfH  18#4 (1013 -HF)

A4 MVERERIZEBMARS] [EEUUTONIREIOBAREHIZOOVTOTIF T,
KEICEHATERVERMEROFDADIL—Ib, M @I OFERRBENMBI TSN,

ZOE. YOARLEIEINBZBR A - BARANZVWIVP(CT, KEICHITB3IKRARA—/—
R=yheFhEUDS. O PN ARAREENDN TVBEII7RDDel AmoavE>JE—
WERFU. 2D, BER 1 HFf. KR 3 WFROEEIEFHZHRER.
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3. 1 OB TIIS 3 —II—LRUERKFHAHEZLN\DHE
O=HeAE  20228F9AH26H (A)

QFEMANET  Fa18kF45~ Za—H—FTFRFIZLEE
FRI9KF30%) JFC Internationalz iR
FHI106F309) JFCZ I F
FEI11653093 JETRO> 3 —)L—AZHERE
LA RS ICTEHRBE
%1009 3

285009 Mutual TradingZ:hERZE
F1%365159 Mutual TradingZ %
F1%485159) Za—HA—FTFRFILICIFEE

oOzmEL 8% (61R3R-ElF)

JETROY g—/L—AIZC

OY > IV A CARHEBEBEE KA DEL
IXMEBERIF ORI R AF 1R —4—
2ftZEHMIL. HEERDREFA20224F
OYITREIENFFEEEEIN D DHAR
EERFTOMIZEIEREZLIFr—E
fZWVz,

FIZJETRO LAOY>TILS3— JL—
LEFHRIL. IRMICHIFREESZIED
BHAA B RISEREESHSED
KENADETFR(CHITDTRINAR
ZOWEIECRE, ENERDZEIRET
»olco

Mutual Trading{Z T
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4,

o1

2019 ARKHIBE(CRARLTFRELIOFT DL ZHE ], WoB/(> 72y (HFAYRK) K
BEICLIVERERFNMTINSLSELTVET . BREFOARSBDFEEZHED. LODIFFELR
bR FEUVEIRMRINTELHEUZ. TAEE. BUTAILZT7MNPOEATIFCA =
BARSNtIRE T = IMBET2ECE>THMELU TEJAPANESE FOOD EXPO .
FEHA - RIE - N—FP)LZNCORME. EEAIDOMIEZREBCENIULN £51°<2022FE
ZHERNICTHRET DN TERLE.

[HEEIEFLZLAIN ? |, [RISRELFIOLIICEZENEZIN ? | [BEERKROBENE
RURBWERIN ? | HELAINEEEE (O THZLDARLZEIBIRNS., 2022F&F5EHS
AERALCLVEEE Rz BRI ELz.  FEVBEARRAT BMOKEBDAIEHZIEZ1E5N 35
CEERD, BAESIREEE (S1h0) LnZiERBHEBIOEE. 20224F9824H
(1) COY>EINRFULER. )\UDYROEHKRTIL TLOEWS HOLLYWOOD! (CTAIF
ZRORMECEDFUR.

BMRZFIARMOKERIRE. (a2 1 NOEEZEUHZOBFRENEARNS, FOY
SO ZKEREEENSEREZFEMERCOTRIBVLE, EERMORE -HEB. RUHE
B - RBGBLOBRRZARE, RECHIT2EARBRMAFE] [CEEMNTIEEIUL.
ZOHREEF. BANSHEE67H5% -BUR. FEREAREREERZE(L25013E - HIA(C
R - HEZEVREE ATV 2BEOEI07Z2E8 > TOREERDEU,

FOOABETIN, B1H BBIZHE (KB X7(7ES0) 14834, B2C (BhI—
B NEE2ER584%, E3ED 7458V 5FANE LEIBHRLAD, TNUC2508 L0
B 29T THEE2, 00025 B BIRDERDEUL, SLZFABEDEL T
OHYTNEFTPSI-IERTE, PETREITHER. LAy RORBEEE IL
PAFOART - ACHEVTI BSR4 9B THKELOREICH SRS OBE
STUR,

JO0HBICLBZEEERB I T AULSDOERFHETIFZAREICDOLICE BRI —ARER>TREZE
D, Ef@z TV EFRN—IEBO>TREBAETIGCEIEA . ERERE - —AHEEN

FDTRAUNNKIBEZIDZ T, HIWNIFEROIHEZ DONH. FAMMATEFLL Premium

Japanese Tastes ZBNMTEILIBLICIHOTEARRVXNEBRTIZOH TOHAREDF
EREEDDELLILTRIE. ZOM A ICHRREZZETIODEMHEELET .

JFCAEICHAREB#M%ZPRI 2EUAT[EHDFEA. RVLELRCEONEZ [BARXIL]

ZTAINNTBN T DeHDEENZ SR EMBILTEDET . HRIFTHOIBFETHREZH
FEVLEHS, FIECREDIFANTERVNTERLZZELH L TENFT.
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